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| UNCOVER WHERE YOU NEED TO RESPOND
Learn more about the Strategic Pressure Test
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Decision. Grip. Traction.

~ When it matters.
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FIRST: THE OUTSIDE-IN SCAN |
This outside-in view shows what is

; changing externally Lyl



ORGX

Sealing impact

/f//

/ / ./,//“ /

M-y Deliverability/
= Scalability -~

Techridlogical
Advancerzent

o
T, R ECE RN oo i
~~~~~~~~~~~~~~~ '.‘ /?;’
______________ e e
~~~~~~~~ Societal impdct”

"""""" Environmental

;;;;; 3

“t SECOND: THE INSIDE-OUT REALITY CHECK
> The inside-out view shows where your
, organizationreally stands. | i | ' |
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In 4 hours. S
Allgnment on What truly matters

= ‘ We perform a deep outside~in scan
" and continuously track new developments. Using the newest, tools and
datasets. Weé translate these signals directly to your mdus’g,y R
competitors, and strategic position.
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INTERESTED?

Reach out
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INTERESTED" it
Let's schedule a meetmg1 % .
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From Amsterdam throughout Europe”

‘Overschiestraat 65 - 1062 XD Amsterdam

office@orgx.com - *W'\'x/w.-orgx.c,om' 5
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