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- ORGX's

insightful

- 2025

A year of strategy, /'hnovat/on, and
collective impact.



ORGX

scaling impact

We co-delivered 5 powerful
transformations with our clients.
Because sustainable impact starts with
shared ownership.
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ORGX
ORGX Slang scaling impact
Our most used sentences

"We make it happen!”

‘It's not about the why, but the how"

e )

-
,, 9\ 'l got stood up... again!”
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=

E—jj “Just one more iteration..."

‘What's the English word for..."
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We are in contact with - :

- 28

- Ambitious leadership
teams that are potential /
clients
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Best Digital Transformation & O Q( > '
Strategy Consultancy 2025 .

scaling impact

&
Won an Awarof

We are pleased to be named

Best Digital Transformation &
Strategy Consultancy 2025

by Wealth & Finance International!
For us, this is a moment to pause,
reflect, and accelerate.



https://www.linkedin.com/company/wealth-&-finance-intl/
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scaling impact

i We prepared

4.<
- companies
to be exitready
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with stronger EBITDA and higher multiples. . :
Ready for their next chapter “mmas
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7,200 520

coffees & matcha's

INn 2025

Our caffeine intake officially outperformed our sleep intake
but remained somewhat balanced thanks to the occasional
matcha for that yuppen equilibrium.

Always with Alpro coconut milk, of course.

Top consumer of the year:
our coffee master
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scaling impact

Our dayaday dilemma’s

1)

2)

5)
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Designing strategies that are smart, fact-
driven, and responsible by. design.

'\X/alking the line between reinventing our

approach and sticking with what works.

Turning "quick sync” into an actual quick

~sync (and not a 45-minute TED Talk).

Deciding if we should drink coffee, \x/ater
matcha, steltz or gin-tonic?

Keeping pace with a world that won't sit still,

regulations, market shifts, and stakeholders
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scaling impact

Discovered new music genre

Country
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Discovered new business genre

Private Equity
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Alice’s
world-famous tiramisu
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Aiming for 10 made next year!
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5 made this year
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- We workedb ligelag

13

different countries
this year

Working across borders, blending multiple perspectives,
and embracing flexibility to create a truly global and
dynamic team culture
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" Roef” received attention.

S — HR-approved coping mechanism.
because therapy is expensive and

Roef is free.

"Roef is our office dog
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ORGX

Sca\mg impact
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The year 2025 was .
an important step for usto’

greater Imcts with executlon\ S

power and challenger energ)/

A spemal THANK YOU to

all our clients and business
partners.
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